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A Review on the Recent Domestic Research Trends and
Features in City Brand
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ABSTRACT : In recent years, the interest in city brand has led to researches trying diverse
approaches in various different fields. Nevertheless, common recognition about the conceptual
definition does not exist, and the researches are concentrated in certain research subjects. This paper
attempts to grasp the research status and trend of city brand research, and then suggests the direction
of balanced research about city brand and branding. To achieve this, 128 papers were reviewed
by using content analysis, and the research trend and methods of analysis were figured out. The
research findings are as follows. Firstly, expanding the amount of the research should be prioritized
for development of city brand research. Secondly, conceptualization in diverse ways which could
be a main theory of city brand is required. Thirdly, various research methodologies need to be
utilized for development of city brand research as well as the multi-disciplinary approach and
interdisciplinary approach. The study could contribute to finding out suitable approach in choosing
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research subjects and designing methods of analysis for further city brand research.

Key Words : city brand, city branding, content analysis
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